COCA-COLA®offersavariety of brands to supportthe ON THE GO: BREAK TIME occasion.

Key beverage categories for the ON THE GO: BREAK TIME occasion: bottled water, tea, and juice drinks.

Places of work and schoolsaccountfor over half of total beverageconsumption when consumers are away from home.
One of everytwo consumersis looking for avariety of beverageoptions during break times.?
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ON THE GO: ' g ke
BREAK TIME .
Still beverages for - ;
consumers to enjoy while
taking a break from their
busy day
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Why consumers purchase beverages during ON THE GO: BREAK TIME

Basic thirst quencher ! Energy and Alertness, Nutritional Boost !

smartwater vitaminwater
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